16 travel online su

The look and
functionality of
your site are
the keys to
successful
online business.
Here are a few
pointers

hen it comes

to setting up

4 site, many

pocile gat so

bagged dawn
wilh warrying about the
achnical aspects thoy don't
give enough thought ta
exactly how thay want the
Site to look or what they want
it to g,

"I technical B is whiat
SLAres people, bul this is
actually the mast
straightforward.” said Gonesys
Traved Technalogy Consuliancy
senicr partner Paul Rickher
"Wou need to have an eye lor
dasign and be able Lo choose 4
qood sef ol graphics to make
Your website ook gooc.”

But, even before considering
what the site is going to look
like, yau naed an objective,

Do you want the site ta be
bookahle, somawhers whera
wsers know they can go to
order a brachure, ar
samewhers that provides
maora infarrmalion fo halp §le
user choose the holiday they
want, then pick up the phone
and boak with you?

Richer sugaests agents
write their own copy and
choose their own photos,

"Make the site as “human’ as
possible,” B said. “Mention
YOuT name and put up pictures
of vour branch and your =taff
s Wisitars to the site feel they

are cealing with real people at
the other and.”

DOT Mew Media manzging
directer Pete Warren suggests
Lorming up with anecdotes and
little nuggets of informaticn
that show users you have
experienced the destinations
yizursalf.

“Poople want feassurance,
axpergnce and advier that
comeas with talking to a real
PErsen - just because you're
on the web, don't lose Ehis
parsonal towch,” he said.

"The quality of images is
important,” he added. “vou
are selling dreams and people
want to see somathing that
carresponds {o (he images
they have in mind.”

“You are selling
dreams and
People want to
see something
that corresponds
to the images
they have

in mind"

Onoe the website is up and
running it's important nof b
forget it Keep looking at YoLr
competiters” sites and keep
striving Lo imprave your cwn.

Holiday Extras, for example,
is canstantly looking at ways
of making the booking process
quicker and gazier

E-commerce co-ordinatos
David Stratbon saigd: “Far every
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He added: “We're canstantly
tooking at our site, 1| evalvas

page there is in the booking
process, we lose S0% of our
agents. Tha figuro is higher
when it comes to direcy
cuslomers”

all the time, but we avoid
doing too much of a major

| chandgs at once, as we want to
keep the site as familiar to
usars as cossible”

-

Tips for success

DOT New Media managing director Pate Warren gives his
top 10 tips on setting up a successiyl site,

1.
2,

Identity vour target market.

Deslgn your site fram the perspective of the
customer, Ask yourself what they want and how your
site can give it ta them quickly and easily.

Make it casy to use,

4. Make it relevant and avold gimmicks. Do not let yoaur

customers be distracted from what they came to the
site to da.

Make your campany stand out. Most travel sites are
similar, 5o you need to think how YOU Can use your
website to differentiate your business from the
competitlon.

Use the site to add value. For exarmple, an online map
of where you are located will save them calling up ta
ask yeu directions,

Update the site requilarly with special affers and
other infarmation.

Make sure it works. Use a reliablg website hast and
when you update, remember to update the links
as well,

If you get enquiries thraugh the =ite, make sure yau
answer them promptiy.

10. Let people know your site is there by promoting yvour

domain offline {on brachures, ticket wallets ete} and
register your keywords,




