Travel Weekly

Are you caught in
the Web? If not
you're in the
minority and are
missing out on
valuable business.
Travel Weekly has
done the exclusive
research to prove it

twazn't that long ago
whien the travel industry
dismizsed the Intarnet az
just @ fiad Lhat wguld
new catch an,

Mot anymors. Companizs like
Trawelocity and Expedia ara
niow major playars and have
eslablished thelr brands so well
that thay ars often the first
port of call whan Internel users
arg looking fo book onling.

Lastminute.com splashead
oul £20 millien last year on
daveloping itz dynamic
packaging capability in
preparation for a surgein
Internet usage in 2004,

And the blizzards of
January and February threw
up sorme inferesting statistics
that should convince even the
masl soeptical 2gent 1o set
up a wabsita,

Patential travellers who ware
snawed in, or who didn't wanl
Lo wenlure oubside, deserted
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their high-straet travel agent
and surfed the Mef instead.

Cenlinee travel agency Air
Miles Travel Company regrled
zales up 10%%, while bricks-and-
martar agency Travelcare said
zales ware dovn 5% Lo 20%
during the bad waathear,

Bad wealher of nob, IS now
essenlial lor agents to have a
presence an the web, according
to Genasys Travel Technology
Consulfancy senior pariner
Faul Richer,

"Thaere will come a time
when no business will be taken
seriausly If it hasn't got &
websita," he said, "People
interestad in a particular
company expect Lo find thom
ar the wab day or night.

“lnereasingly the loyal
custamears of travel agenls
want LG be able ba franzact
anling af the click of & mouse
they will be oIT Lo a competites”

Fortunataly, the agency
community does appear 1o
have grasped the nettle,
Acearding to résearch carried
out by Trave! Weekly amang
200 multiple and independent
agenls, S0 now have (heir
ower website. Of thass, 18% say

| they generate alet of business

fram their site, while 3036 =ay
=ome Business comins frgm ik,

Thie gresgtn of Internet uzaga
is accelerating all the fime. In

[ 2000, whien Kuoni becane the

first four operator bo launch a
dedicaled bookatle wabsite far
anents, it sold 80% of holidays
through brochures,

According to
research carried
out by Travel
Weekly among
200 muliiple and
independent
agents, 61% now
have their own
website. Of those,
18% say they
generate a lot of
business from it

Taday that figure has gone
doven Lo &5%, a5 mare agents
and consumars get usad Lo
sging L Kucnl site to search
tor information.

Fuoni says 5% of all
bockings are now made anling

travel online 3

and tris figura has
growen rapidly inrecenl
months, accarding to
e-business manzger
Matt Rook.

Interastingly, the past bwo
years has seen a huge shiff in
the nurnber of boakings
coming Ehraugh the Kuoni
website rom agents,

In 200E, 90% of businass
anling wias direcl, Today 0%
of onling boakings are direct
areid 0% arg Tram agents.

Superbraak’s agent-only site
currently accounts lor 20%: of
its total Dusinass. However,
wnen looking al business
peneratad via indepandeants,
35% comes anling,

“I'd likz to see the aganl-only
wibaite generate BO% of our
total business,” said sales
director lan Mounser, " The
problem is that not all zgents
have accass Lo the welb,”

Haliday Extras e-commerce
cosordinatar David Stratton
=aid a staggering &0% of all
bookings are now made enling,
Four years ago, The Fgure was
Just 1A%,
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