INDUSTRY REQUIRES QUALITY TECHNOLOGY

Michael Komodromou looks at the use of technology in the region’s travel trade industry

la Irivve Ll ¢
industry in the Mid-
dle Eazt 15 benefil-

limg  from  its  increased
awarcness  in the  latest
aclvancements in technole-
£y and travel-related prod-
ucls,

Dometic, formerly
known as Blectrolux, man-
ufaciures  hotel  electrical
devices such as minibars
and minisales. The compa-
ny has had an office in the
Middle East for 13 years,

“Ihe Middle East is a
priority 1o ws, Itos o Fas
growing  bouTism  region
with & et of poteatial, I s
also @ repion where high
guality tourisin s promol-
wel o lon wnd that soits our
privlucis very well, smee
our targel market is repre-
sented by dhe Fowr g
fovesstar  hotel segment,”
said Dubai-based rveguonal
ranager, Dometic, Christ-
oler Lund.

Dometie Iaunched o
range of automalic mni-
bars in the Middle East
recently,  installing 674

units at the new  Grand
Hyan Duhai, The minibar

wiorks  with  an infrared
semsor oo detect if and
what  items  have  heen
consmrmed,

“*The sutomatic minibar
allows the hotel o know
which guests have used the
miniker, 5o vou don’t have
to visid all the rooms, This
saves the botel time and
muanpower,  The  manihar
svarem alseo Iv.,.,_."|,,-.|!'|:~ records
and has endless reporing
Facilities,” Lund sudded.

Onity is anether comps
ny which oflers imnovative
fechnological snlitisns
and services Tor the hospi-
tality incdosiry, inchiding
clectrome  locks.  related
smart cord technology, e
oo sales. elosed-circuin
television security survenl-
lance CRECEY mMinnge-
ment systems [EME).

Oniry™s EME SensorStut
thermoestal maintainsg oo
temperatare ol hum'idit_l.-
cutside  the mowld-spore
grl:‘.l'n-'.'ll'l range., while pros-
viding significant cicrgy

savings when rooms are
unnceapicd,
“SensorSml ol Chicy

i gement sysleims have
only just heen laonched in
the  Middle East marken
andd, although we are still a
the early sloges, they have
created a very high expec-
Batien, The market has wel-
comed the idea with areal
milerest, = it is the ideal
solution  For this  aren,
whare high levels of cncrgy

Enjoy Famous Australian Hospitality,
Now at Two, Locations in the Middle East
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are necded 1o COHm s L
Mor the extreme  wenther
conditions,”  saul  amlerni-
tional marketing manager.
ity Leire Teilberr,

Distribution system

Another new I.|.'|:Itr|-::-|||J_;i|::||
product that was recently
lnpnched in the  Bdidle
East 15 Galaxy  Travel
Dristribution System (T1¥5),
The system enables ravel
professionals worlibwide 1
mmedintely  avcess, book
and settle payimenes online,
h mives sccess loo@ o wide
ringe of growmd services,
sisch as accommedation. trimn-
sportation and sightseeing,

“Iea as global distribu-
lion systems revoluliomised
the air reservotion and tick-
c[inl: huwin.:-u. win Qv clipies
Galaxy TDS revalulionise
cverything else in the non-
wir trevel world.,” sod pres-
ident, Galaxy [hsiribution
System, Papl Cas¢y

Galaxy sces the hMiddic
Easl as an imparient mar-
ket with strong podcitial.
The avalem s bl 180
users inm the Muklle Eau
amdd Magth Africa. 640 =U-
plices wnd 120 perail ravel
ageiits,

“Oialuay s committed Lo
tevelapinge and ~.up|h||tin;__-
a shiong presence in the
Middle FEaxt zgnd  Norlh
Afniea, The cstablishment
ol a plysical presence,
thinagh our parinciship
with € bolal Holidays, in
the UAL, Bahrain, Egvpr,
Torediin, Kt Sl
Arabin ond Syria is clear
evnleAce.

“We are also planning 1o
cagrmd our direct presence
Lo include other conntrics,
like [Iram, Jrag. Libya,
Algernia, Tumisia, Morocco
and Lebanon.” said COrgrn-
ride  director of  sales,
1._r;.1|.'|'-::p'1 Marco Gorli,

Online bookings

The Interivet  has  also

provwn to new levels in the
Middle East, offering more
ciline booking  services.
Mytravelchanne | .com,
which wos launched this
year, provides immedie
access oo over 300 airlines,
0000 hotels, thonsimds
ol holidays  and  three-
quirers af a mallwm Zilr
hire options in English and
Arabic.

[t receives about 5.5 mil-
lion  hits manth,
mainly  from  the JAE,
Sauwdl Arabia, Ezypr and
Jiarddan, However, the
industry still has a long
way e o te b in line with
olher regions, accordmy 1o
general manager, Myirav-
etlchannel .com, Eimaon
Lewis: “The online travel
imndustry  in the  Aaddle
East s irailing the online
travel industey an Ewrope
and the U5, but it is Fast
catching up.

“Seven years age in the

cach

Electronic brochures

Elzctronic  hrochures  are
another new online svenne
for the fravel  indusiry.
“The overrling fealure is
thil brochure contcnt can
be delivered eleciromicnl-
Iy, usuwally over the Inter-
ned, amd can be delivered
immediately,

“E-brochures take
several lorms. They might
b Adobe Aceobar files,
acimmed images of printed
puges. or they conld he

LR

weh o pages  built from
images  and  ex” staled
semier  piariner,  Genesys
Travel Techmolosy  Con-

sultancy, Faul Richer.
“Coantenl of e-hrochures
cinn be easily wpdated and
always  reflect the  lales)
product mbermation. They
can provide just the mfor-
matieen  thal  the  person
requesting  the  hrochore
necds, Why give nocus-

UK. who would
accepted the sdea of flving
tey  Europe for wider
GBEPID and just printing
an ¢-ticker o travel with,
i cumrﬂﬂing thenr traviel
feguirements vig the Toner-
net? Yet this is a reality for
nenrly 50 per cent of travs
thoie markels

have

cllers 1w
toalay
"Travel p|'|1l.'i|J|:r'\.' g
olien compete apainst cach
ather are aorking logether
to provide an olicring o
the anling consumer. This
1% & win-win sitiition: for
e travel provider oolfers
mereased distribution. for
the consumer il gh‘ct
clenice in a single, casy-1o.
COVIFORITEnE, The
learn

(R
Gpperiunity s o

lrom these markets, rether
tham try o resnveni ihe
wheel.” Simon said.

TdabEr am l;-.|:'||_':|1:.':i=.'|: ?-H'I'fl
page brochare when ihey
|'|:|'||}' needed 30 of those
piuges?” Richer added.

E-brochuies alzo sllow
loer  operalors o adjasi
pricing and coment with-
oul having B repring, sav-
iz e and costs,

Travel irade and hospi-
1u|5l_\' midpsiries can learn
muore abowt technolopy in
theie Treld and Bave e
chamece o interact  wnd
I:':Ll'.llilll]'_n;‘ deas wath alleis
around the world at ithe
It eyl Fiderntion
for 1T aml  Travel &
Towrism {IFITT) ENTER
—iHE conlerence.

IFITT swas established fn
U4 and promotes  prac-

tiee in 1T by bringing
together  decision-makers
from 114 traviel amd
Louarism, technology,

media and |I!|I.'I'.'1:III1:II'IIrI|iI,!it-
Pecbrs seClor oo series of
seminary, debales and pet-
nmLinE evenis,

ERNTER 2004 will be held
i Cairo on Jamesry 26 0 28,
The cvent is expected 1o
ave o pl.ﬁi.l.u':_' uffect on
Eavpt’s ravel and worism
atiragi
regional participanis,

ill-:lu*\-.lr}' il
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