b2b or not2b

TTI Autumn Conference 2002

Date: The world of travel distribution is changing fast. TUI UK’s new Genie b2b
travel agency booking system might finally catalyse the demise of viewdata.
Tuesday Advanced electronic distribution systems are being launched that will offer

greater channel control and open up new opportunities for trading travel. The
15 October prospect is for faster, more efficient commerce and for trading in a manner
2002 that, until now, was simply not possible.

What are the latest developments? What opportunities do they present?
Will they live up to their b2b promise or are they simply not2b?
Find out for yourself by attending TTI’s 2002 Autumn conference.
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The Programme
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Registration and Coffee

Welcome from the Chairman & TTI Update
Tony Allen, Chairman TTI

KEYNOTE: Beyond Viewdata
Jim Mann, TUI Northern Europe

How does electronic trading in travel compare
with other industries? Will the launch of Genie,
TUI UK’s new travel agency system finally render
viewdata obsolete? These are just two of the
guestions that will be addressed in this keynote
presentation.

Intelligent Dynamic Distribution
John Mc Quillan, OpenJaw Technologies

IDD is the new rules based technology for
aggregating supplier content and controlling
channel distribution. Find out how it works and
what it will mean to the industry.

Coffee

Distributing the Undistributed
Roberto da Re, Dolphin Dynamics

Dolphin’s FlightScanner (www.flightscanner.biz)
for agents provides no-frills airline search and
comparison from one easy to use Web site. Is
there even greater potential for this technology
that distributes the undistributed?

The GDS in a Non-Air World
Hamish Broom, Sabre

The first global distribution system was set-up
over 40 years ago to enable agents to book
scheduled flights. This is still their primary role
today, but now the GDSs are intent on extending
beyond their traditional niche. How are they
extending into non-air travel distribution?

Buffet Lunch

Telephone enquiries and fax:
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KEYNOTE: Invisible Connections
Chris Fraser, HotelConnect

HotelConnect has developed an XML booking facility
that allows its trading partners such as ebookers to
sell bedstock in real-time, as if it was their own.
How was this achieved & what are the benefits?

A Bed Too Far?
Heath Kane, Total Distribution System Limited

Tour operators no longer have to rely on just selling
bed stock held within their own reservation system.
TDS provides connectivity between tour operators
and hotel CRSs, a Total Distribution System.

Coffee

Portals Need Products
Louise Corfield and Karen Charles, Freeserve

How do portals such as Freeserve select travel
suppliers to be represented on their sites. What
deals are they doing? What booking functionality do
they require?

Affiliation—That’s the Name of the Game
Darryl Bowman, Travelselect
and Stephanie Gay, lastminute.com

Travelselect and lastminute.com both offer affiliate
programmes. Can these really bring in incremental
business? What are the challenges that have to be
faced when setting up an affiliate programme?

Chairman’s Summary
Tony Allen, Chairman, TTI

Close

Moderator: Paul Richer

Genesys - The Travel Technology Consultancy

(It may be necessary, for reasons beyond our control, to alter the
content or timing of the programme.)

Registration

To register, please return the coupon below (by 8 October, please) with your cheque (if non-TTI member) to:
Travel Technology Initiative, c/o Rowden Farm, Brentor, Tavistock, PL19 ONG, United Kingdom

0870 904 1521

email: admin@tti.org

I would like ............ delegate(s) to attend and enclose a cheque made payable to Travel Technology Initiative.

- TTI members - 2 free delegates per executive member, 1 free delegate per associate/academic member/trade body
- Additional TTI member delegates and Unicorn licence holders £50 + VAT (£58.75)

- ABTA/AITO/CIMTIG/IFITT/OTA/TUA members £75 + VAT (£88.13).
- others £175 + VAT (£205.63).
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(Conference fees paid by Non-TTI members will be refunded against annual membershlp )
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